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@ Eden provides sustainable solutions for crop
protection, animal health and consumer
products

@ Our products are based upon natural chemistries
that deliver performance, ease of use, and cost
on par with synthetic pesticides

@ |n crop protection, our focus is on protecting
high-value crops from disease, improving crop
yields and value

@® Eden’s products are sold across the south of
the EU, in several Balkan states and in Kenya

@ Eden has regulatory clearance in 10 countries
(including the world’s top 3 producers of wine) with
applications pending or in preparation in many
more, including the US
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How we do it:

SECURING PATENT DEVELOPING OUR PRODUCT PIPELINE
PROTECTION FOR We have a pipeline of products at differing GAINING
INTELLECTUAL PROPERTY stages of development targeting specific REGULATORY

opportunities across our key markets. These APPROVAL
include new fungicides, insecticides and
bactericides as well as new solutions for
animal health and consumer products.

QOur Sustaine™ encapsulation
technology is patent protected
throughout the world.

We seek regulatory
authorisation for our products
on a country-by-country
or regional basis, with
approvals already
granted in a number

of European countries
“@’ and Kenya. We are
N in the process of

~— extending product

How this creates value... registration into new
FOR FOR FOR FOR THE FOR territories.
CUSTOMERS SHAREHOLDERS PARTNERS ENVIRONMENT EMPLOYEES
/\ We provide customers in We are well funded and We give our partners We use natural We promote the \/

the crop protection, animal positioned to deliver market access to chemistries to create development of our
health and consumer long-term shareholder sustainable, efficient and environmentally friendly employees through

INVESTMENT IN products sectors with value through further effective alternatives to products which support skills enhancement and

RESEARCH AND sustainable, cost—efﬂcnent commercialisation and sales conventional chemical sustainable agriculture training programmes
and effect alternatives to of our products products

DEVELOPMENT conventional products

We are executing a
significant research and
development programme

which will move forward SIGNING COMMERCIAL
mu|t|zle y;npellned GENERATING REVENUE IDENTIFYING SUITABLE V AGREEMENTS
(ISt tgwgr S Revenue is generated through: INDUSTRIAL PARTNERS i i
commercialisation. . . . We work with our sector-leading
We partner with global and regional industry \ partners to commercialise

Product sales leaders who have existing distribution channels,
Licence-based royalties local experience and knowledge to maximise sales

of our products. We also add value to our partners’
products using Sustaine to extend IP protection, ease
regulatory burdens and enhance performance.

products through a series
of commercial production,
marketing and distribution

Up-front or milestone payments
agreements.

from legacy agreements
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Unique technology

Ownership of the
patents behind
the Sustaine™
encapsulation
technology

Significant investment
in patent protection

Scope to exploit the
core technologies
beyond existing
markets and products

Proven efficacy with
strong commercial
validation by farmers
and our partners

Significant market

potential

Growing market for
biopesticides and an
increasingly rigorous
regulatory environment
that favours
sustainable products
with proven efficacy
whilst large numbers
of products based
upon conventional
chemistry are forced
off the market in most
countries

Increasing adoption of
biological products by
farmers as demand for
sustainable solutions
grows

Ability to compete with
synthetic pesticides on
performance, ease of
use and cost

Clear commercial
progress

Product sales continue
to progress well and
expand into new
markets

Solid commercial
pipeline

Regulatory clearance
for product sales across
multiple countries with
further applications
pending

Commercial and
collaborative
partnerships in place
with industry leaders

Significant investment
in commercialisation by
key partners

Skilled and
experienced
professionals

* Strong Board and

management team

¢ Wealth of

complementary
experience in the
agriculture, consumer
products and animal
health sectors globally

» Outsourcing of some

specialist functions,
such as development
trials and certain
regulatory expertise,
to maintain a low
overhead base

The global
biopesticides

market is

currently
worth more
than $1.8

billion

* Increased revenue
generation from
product sales

« Significant investment
from one of our
commercial partners

* A robust balance sheet

The US,
China and
Italy are the
largest
markets for
biopesticides

Between
2014 and
2016 the
market grew
more than
24%



Biocontrol
Products

— —
AT P
B B

THE NATURAL SOLUTION

@® Terpenes have well-documented biocidal activity but
are difficult to use commercially due to their inherent
volatility

@® Using Eden’s Sustaine™ microencapsulation system,
Eden and its partners have been able to create a range
of natural products with superior efficacy

@® The Sustaine system allows these volatile, poorly-
soluble active substances to be delivered to their target
in a controlled, sustained manner

@® Terpenes are widely used and diverse — relatively low
cost, regular supply

® Commercial and development products perform on
par with conventional pesticides but with very short or
no pre-harvest intervals

@® Actives are exempt from Maximum Residue Levels — a
key consumer driver in fresh fruit and vegetables



@® Eden owns the patents behind the “Sustaine” delivery

" and release technology

Technology
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@® Sustaine is a natural microencapsulation system
enabling the slow release and improved bioavailability
of active substances such as terpenes and/or synthetic
compounds for agricultural and non-agricultural uses
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@® Sustaine is derived from yeast cells that are a product
of widely used production processes

@® Cost-effective, high capacity, robust, natural and
simple processing with standard equipment

Active ingredient Encapsulated Payload
Stabilised Aqueous Emulsion
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Brand Name Partner Country
3logy” Sipcam Italy
ARAW® Sipcam Spain
Hawk™ Lachlan Kenya
Mevalone™ Sumi-Agro France
Mevalone™ Redestos Greece
Mevalone™ Redestos Portugal
Mevalone™ Redestos Cyprus
Mevalone™ Redestos Albania
Mevalone™ Redestos Bulgaria
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Product
approvals in 10
countries

Products sold
in the top 3
wine-producing
countries

On-going trials
on 5 continents

@® Revenue of £0.68m (H1, 2017: £1.03m)

@® Product sales increased 58% to £0.68m (H1,
2017: £0.43m)

@® Upfront and milestone payments of £nil (H1,
2017: £0.59m)

@® Operating loss of £0.93m (H1, 2017: profit
£0.21m)

@® Operating loss, before non-cash share based

payment charge, amortisation and royalties
refund, of £0.46m (H1, 2017: profit £0.02m)

@® Net cash of £2.62m (H1, 2017: £3.66m)
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® Commercial growth:

= Regulatory applications in new countries for Mevalone and
Cedroz: US EPA application submitted

= Revenue growth

= Partnerships for Mevalone in key new territories

= Regulatory clearance for head lice treatment product by
Terpenelech

= Pursue collaboration with the majors

@® Business line diversification:
= TerpeneTech commercial focus: international product launches
= Bayer Animal Health commercial launches
=  Pursue opportunities in the $4.2B seed treatments market
= Expand crops and diseases treated
= Geographic diversification to address seasonal and climatic
variation

@® Research, development and operations:
= Supply chain optimisation — risk and cost reductions
= Expansion of screening and field trials
= Accelerate commercialisation of Sustaine

@® Strengthening and growing the team:
= Recruit new employees into commercial, regulatory and
technical roles



2018
Highlights
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Appointment of Lykele van der Broek as
Non-Executive Director and Chairman (from 1 January 2018)

Submission of first applications for the regulatory approval of
Eden’s three active ingredients and first two products in the
United States

Successful positioning of Mevalone as an early-season
treatment in the first key market thereby resulting in sales growth
despite challenging growing conditions

Regulatory trials supporting further label extensions on major
and minor crops

Regulatory trials supporting authorisation in Central Europe for
the treatment of botrytis on grapes

Robust results supporting the first use of Mevalone for post
harvest applications — a completely new and substantial market

Collaborative developments and commercialisation with all
partners remains on-track with no significant changes to timelines
expected

10
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Trials supporting the registration of an insecticide formulation
targeting two key greenhouse pests

= Two product / regulatory strategies under evaluation

= |nitial results are encouraging for both formulations

Trials supporting the registration of Mevalone in the Central
Zone
= |nitial focus is the treatment of botrytis on grapes
= Subsequent label extensions planned for major and minor
crops
= |ncludes post harvest applications

Trials to evaluate the efficacy of Mevalone for the treatment of
grape downy mildew
= Market potential is between three and five times that of botrytis

= Regulatory pressure on incumbent products strongly favours
the use of Mevalone and other bio-control products

Trials supporting the registration of Mevalone for the treatment
of plant bacterial diseases have produced very good results

Ongoing collaboration with Sipcam and others in the
development of Sustaine for the delivery of conventional
pesticides

11
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Crop
Protection

Animal
Health

Consumer
Products

@® Eden’s products are sold across the south of
the EU, in several Balkan states and in Kenya

@ Eden has regulatory clearance in 10 countries
(including the world’s top 3 producers of wine) with
applications pending or in preparation in many
more, including the US

@® The focus for 2018 is on execution, operations
and the development of our existing and future
products with the objective of significantly
expanding our addressable markets — both
geographically and by end-use

12
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The content of information contained in these slides and the accompanying verbal presentation (together, the “Presentation”) has not been
approved by an authorised person within the meaning of the Financial Services and Markets Act 2000 (“FSMA”). Reliance upon this Presentation
for the purpose of engaging in any investment activity may expose an individual to a significant risk of losing all of the property or other assets
invested. If any person is in any doubt as to the contents of this Presentation, they should seek independent advice from a person who is
authorised for the purposes of FSMA and who specialises in advising in investments of this kind. This Presentation is being supplied to you solely
for your information. This Presentation has been prepared by, and is the sole responsibility of, the directors of Eden Research plc (the
“Company”). Those directors have taken all reasonable care to ensure that the facts stated herein are true to the best of their knowledge,
information and belief.

This Presentation does not constitute, or form part of, any offer or invitation to sell or issue, or any solicitation of any offer to purchase or
subscribe for, any shares in the Company nor shall it or any part of it, or the fact of its distribution, form the basis of, or be relied upon in
connection with, or act as any inducement to enter into any contract therefore.

No reliance may be placed for any purpose whatsoever on the information contained in this Presentation or on its completeness, accuracy or
fairness thereof, nor is any responsibility accepted for any errors, misstatements in, or omission from, this Presentation or any direct or
consequential loss however arising from any use of, or reliance on, this Presentation or otherwise in connection with it.

This Presentation may not be reproduced or redistributed, in whole or in part, to any other person, or published, in whole or in part, for any
purpose without the prior consent of the Company. The contents of this Presentation are confidential and are subject to updating, completion,
revision, further verification and amendment without notice.

The Presentation is being distributed on request only to, and is directed at, authorised persons or exempt persons within the meaning of FSMA or
any order made thereunder or to those persons falling within the following articles of the Financial Services and Markets Act 2000 (Financial
Promotion) Order 2005 (as amended) (the “Financial Promotion Order”): Investment Professionals (as defined in Article 19(5)) and High Net Worth
Companies (as defined in Article 49(2)). Persons who do not fall within any of these definitions should not rely on this Presentation nor take any
action upon it but should return it immediately to the Company.

This Presentation is exempt from the general restriction in section 21 of FSMA relating to the communication of invitations or inducements to
engage in investment activity on the grounds that it is made only to certain categories of persons.

Neither this Presentation nor any copy of it should be distributed, directly or indirectly, by any means (including electronic transmission) to any
persons with addresses in the United States of America (or any of its territories or possessions) (together, the “US”), Canada, Japan, Australia, the
Republic of South Africa or the Republic of Ireland, or to any corporation, partnership or other entity created or organised under the laws thereof,
or in any other country outside the United Kingdom where such distribution may lead to a breach of any legal or regulatory requirement. The
recipients should inform themselves about and observe any such requirements or relationship.

The Company’s ordinary shares have not been, and are not expected to be, registered under the United States Securities Act 1933, as amended,
(the “US Securities Act”) or under the securities laws of any other jurisdiction, and are not being offered or sold, directly or indirectly, within or into
the US, Canada, Japan, Australia, the Republic of South Africa or the Republic of Ireland or to, or for the account or benefit of, any US persons or
any national, citizen or resident of the US, Canada, Japan, Australia, the Republic of South Africa or the Republic of Ireland, unless such offer or
sale would qualify for an exemption from registration under the US Securities Act and/or any other applicable securities laws.

This Presentation or documents referred to in it contain forward-looking statements. These statements relate to the future prospects
developments and business strategies of the Company and its subsidiaries (the “Group”). Forward-looking statements are identified by the use of
such terms as “believe”, “could”, “envisage”, “estimate”, “potential”, “intend”, “may”, “plan”, “will” or the negative of those, variations or
comparable expressions, including references to assumptions. The forward-looking statements contained in this Presentation are based on
current expectations and are subject to risks and uncertainties that could cause actual results to differ materially from those expressed or implied
by those statements. If one or more of these risks or uncertainties materialises, or if underlying assumptions prove incorrect, the Group’s actual
results may vary materially from those expected, estimated or projected. Given these risks and uncertainties, potential investors should not place
any reliance on forward-looking statements. These forward-looking statements speak only as at the date of this Presentation.

No undertaking, representation, warranty or other assurance, expressed or implied, is made or given by or on behalf of the Company or any of
their respective directors, officers, partners, employees or advisers or any other person as to the accuracy or the completeness of the information
or opinions contained herein and to the extent permitted by law no responsibility or liability is accepted by any of them for any such information or

opinions. Notwithstanding the aforesaid, nothing in this paragraph shall exclude liability for any representation or warranty made fraudulently.
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